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Abstract

This study aims to identify the attractive factors/design features for cyber game designs
for effectively enhancing customer satisfaction. Most literature on cyber game design only
discussed the relative importance of these factors/design features for customer satisfaction.
The effects of factors /design features on customer satisfaction with cyber game, however, are
seldom discussed. On the basis of Kano model, these factors/design features were classified
into different quality categories, including attractive, one-dimensional, must-be and
indifferent qualities by using the regression model in this study. To explore the relationship
between the “Big Five” rating of game players and overall satisfaction as well as Kano
classifications, the NEO personality measurement would be adopted in this study. And the
case of role-playing games is used to illustrate and verify the feasibility and effectiveness of
the proposed method.

keywords - Cyber game ~ Kano model ~ Five factor model ~ satisfaction ~ Multiple attributes
decision making
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