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Abstract

Creative Life Industry, which integrate experiences of livelihood industries and local culture, plays an important
role in guiding enterprises to apply the concepts of the experience economy. Along with the economic

development form agricultural ,

Industrial to experienced economy, there are different competitive element, such

as quality, function, brand, service, information, and the “service space ” and “qualia” are the key factors in the
experienced economy. In order to flourish the development of economy and culture, “experiences” are applied to
four dimensions, such as space, service, product and promotion of an enterprise. Therefore, the purpose of this
paper is to establish a new model for evaluating the creative life industries with “deeply experience” and “highly
aesthetic feeling “. The one’s Land of retreat and wellness was took as an example to verify the model. Results
presented herein create an interface for evaluating the creative life industry crosses over the “highly aesthetic
feeling ,“ and illustrate the interwoven features of the creative life industry and cultural creativity in the service

innovation design.

Key words: cultural and creative life industries, service space, qualia, total customer experience.
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